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Business Context

» MB Financial Bank is a Chicago-based commercial
bank.

$16 billion in assets
80 branches in the Chicagoland area

Commercial lending makes up 85% of the bank’s loan
portfolio

Target market: small and middle market businesses

Also provides retail banking and lending to consumers

welcome to




Advent of Content Marketing Program

To differentiate itself from competitors like First
Midwest Bank and Fifth Third Bank, MB Financial
sought to add a content marketing program to its
mix of traditional marketing (e.g., trade
advertising, PR, events).

Goal: Position MB and its bankers as experts in
their fields through the creation and distribution
of relevant content. This demonstration will
deepen understanding of MB’s capabilities, while
maintaining consistent brand awareness among its
various target audiences.
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Content Methodology




Building the Content Ecosystem

Subject Matter
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Content Development

» To produce engaging thought leadership content

» Create content that speaks to clients, prospects, COls

» ldentify the needs and concerns of those audiences

» Address those needs across multiple formats and channels in a way
that adds value

» Avoid explicitly promoting MB products and services
» Make it interesting....tell stories...use examples
» Invite customers to participate




Content Marketing Program



MB Insights Content Hub

« Content categorized
« Easy-to-read
» User-friendly look & feel
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Search MB Financial Bank Q
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Personal Business

Affordable Care Act
How wiill the ACA impact your business in 20162

Read article »

Growing your business Managing your business Protecting your business

Co-working - a fundamental shift in how Affordable Care Act: What the latest U.S. small business owners question

people work SCOTUS ruling means for busi prop d online sales tax
The rise of co-working is transforming workspaces. Find out how the Affordable Care Act could impact What is the Marketplace Fairness Act, and how might
Read more » your business. it impact your business if passed?
Read article Read article »
Expanding internationally?
“An SHX worldng cagial ban could anhance your Wl;at:s. d;lvmg this week’s global market : l:‘l::;g:ct:n:irzkb:::\:ss sh:‘uld know
company's chances for international success. volatility? gemel
Read more » A look at the causes of recent market volatility, as What to keep top of mind to minimize risk.
well as the market outlook for the coming weeks. Read article »

Read article
Going Global Part lll: Sourcing Overseas il mcie?
Leads Q2 Quarterly Market Insights




Infographics

Your business can’t
afford to ignore 188,242 | 1198 9 o010

Average annual cost U.S. companies ‘ SMBs do not use
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Articles Videos

Business Intelligence isn't Just for Large
Companies
By Joe Vitale, VP Treasury Management, MB Financial Bank
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Content Distribution Approach

» Achieve frequency on target

» Surface relevant content

» Promote content via multiple channels
>

Support with analytics




MB Financial Bank * mb means business®

i) I1nancial ) ) )
hank_unitent Distribution Channels

- Email - targeted email distribution to clients and prospects via CRM

- Earned media - pitched content from MB’s subject matter experts to industry
publications

- Events - shared content at trade shows, and client events,

Social: Twitter. LinkedIn Native Advertising: Entrepreneur.co

’ Entrepreneur - Start, run = X
= = C M [ demo.ntv.io/entrepreneur.com/index.htmi?ntv_a=R8MBAAAAAACCAFA&prx_ro=s
E G iGoogle [l MB Insights | M8 Fin... [ll] MB Financial Bank (] MB Favorites AP AP Stylebook () Investopedia () MB WebEx

[ M8 Financial Bank: Overv: X
€ > C # B8 hps//wwwlinkedin.com/company

Entrepreneur a Lists  ptrepreneur suo

LATEST

IBa ik Find out how the Marketpiace Faimess Act (MFA) could impact your business if
pased it bt by/1UARaK

P
Find out how recent inemployment data Online Sales Tax
might impact the next “Fed meeting on T
1 inFvR (EIG) 2015 Small Busir Attitudes on T: leased i
interest rates. bit Iy/1KigEyE ﬁ e e e T T ey
Fa y
:

MB Financial Bank =mifranca Consumer Psychology
The Psychological Trigger That's
Confusing Your Customers

And what you can do about it

©) + Comment + Sk & TALIA WOLF ® 9 min read

u. MB Financial Bank and John Piazza

Sponsor Provided Content
Big Data For Your Small Business? The
Trend That Will Surprise You

Business intelligence (Bl) has a lot of different definitions.

Illl ) Presented by MB FINANCIAL

MB Financial Bank Ahead of its September meeting. we look at some of the factors that might
influence Fed action on interest rates. hitp://bit ly/ INWWD%

‘What can we next expect from The Fed?
bitly - Ahead of its September meeting. we look at some of the
factors that might influence Fed action on interest rates.
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Measurement

KPIs
» Social: Engagement rates

» Native Advertising: Impressions

» Email: Clickthroughs,
unsubscribes

» Website: Site visits, time on site

Notable Results

Increased followers on LinkedIn
by 31% - highest follower count
among local peers

Increased Twitter followers by
35%

Delivered 8,300,000 impressions
Vs. C-suite executives using
several Native channels;

ultimately delivered 10,000
visits to MB’s website

Drove 24,000 visits to MB
Insights website
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MB Insights Content
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Cybersecurity: How small and medium-sized businesses can protect
themselves (Feb. 2016)

Three strategies to protect cardholder data against fraud (Feb. 2016)

Succession Planning: Is your business prepared? (Oct. 2015)

When partners form a new law firm: Three tips for success (Mar. 2016)

Six ways SMBs can better organize their financials (May 2016)



https://www.mbfinancial.com/commercial/Insights/2016/security/20160225-cybersecurity-how-small-and-medium-sized-businesses-can-protect-themselves
https://www.mbfinancial.com/commercial/Insights/2016/security/20160229-three-strategies-to-protect-cardholder-data-against-fraud
https://www.mbfinancial.com/commercial/Insights/2016/psg/20151021-succession-planning
https://www.mbfinancial.com/commercial/Insights/2016/psg/20160324-when-partners-form-a-new-law-firm-three-tips-for-success
https://www.mbfinancial.com/commercial/Insights/2016/business-banking/20160727-six-ways-smbs-can-better-organize-their-financials

