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To Combine or Not to Combine?

• Eliminating duplicate content. Identical content on multiple sites makes it difficult for 

search engines to determine which version of the content is relevant.1

• Branding consistently. Merging website content aids in keeping brand messaging 

consistent and helps audiences focus on specific products or services.2

• Providing a one-stop shop for audience. Cuts down on user confusion.  

• Maintaining fewer websites. Merging multiple sites eliminates having to make the 

same updates on more than one site.  

Managing multiple websites can be beneficial for marketing distinct offerings, and if the 
website content is distinct enough to stand on its own. However, if your multiple sites have 
significant content overlap, consolidating sites can enhance your audience’s experience. 

Benefits of combining multiple websites include
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To Combine or Not to Combine (cont’d)

• Distinct content. Subject matter of sites is specific enough to stand on its own.

• Possible loss of domain authority. Combining sits may cause some top-level pages to lose 

page rank.1

• Demonstrating expertise on a specific topic. Having one website dedicated to a specific 

product or service helps to demonstrate expertise in that field.2

• Need to provide redirects. This can be a time-consuming effort.

• Support for marketing campaigns. Separate sites can be used part of a marketing strategy 

to promote different products or services, or to support short- and long-term campaigns.

Reasons to Keep Sites Separate
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Content Overlap on XOLAIR.com HCP Site

• Contact Us

• Prescribing Information

• Resources & Support at a Glance

• XOLAIR Co-Pay Card Program

• XOLAIR Starter Program

• XOLAIR Access Solutions

• Patient Assistance

• Additional XOLAIR Resources

• Genentech-Access.com/XOLAIR

• XOLAIR Step-by-Step

• Insurance Coverage Processes

• Enrolling Patients in Assistance 

Offerings

• Starting Patients on XOLAIR

• Coding & Billing

• How to Prepare & Administer 

XOLAIR*

• Physician Registry & Locator

• Find an Injection Facility

The below pages from XOLAIR.com HCP sites feature identical content.

*This page has similar but not identical content.
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Content Overlap (cont’d)

Allergic Asthma CIU
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Content Overlap (cont’d)

Allergic Asthma CIU

AA: 1.9% of content is distinct
CIU: 3% of content is distinct
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Relevant Analytics

Search analytics reflect that users are primarily searching for content that is not condition specific –
e.g., dosing information, co-pay card.

Top Search Keywords

1. Xolair

2. Xolair dosing

3. Omalizumab

4. Xolair co-pay card

5. Xolair dosing calculator

6. Xolair prescribing information

7. Xolair access solutions

8. Xolair dose

9. Urticaria activity score

10. Xolair dosing chart
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Recommendation for XOLAIR.com HCP Site

• Meets user needs. Visitors to XOLAIR.com HCP sites are searching for content that’s repeated 

across the AA and CIU sites. Consolidating will cut down on user confusion.

• Streamlines the site, by eliminating unnecessary repetition and focusing users on the 

information they want to find.

• Consolidates popularly searched info (e.g., Prescribing Information, Dosing) into easy-to-find 

areas of the site.

• Efficiency of task completion, users can complete tasks more efficiently by eliminating 

unneeded steps (e.g., potentially navigating between experiences)

Combining the AA and CIU sites
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Considerations When Combining Websites

• Audience. Newly merged site should speak to all customer audiences.

• Redirects. Ensure pages that are merged are redirected to appropriate pages in 

the new site – not just to the homepage of the newly merged site. This helps to 

maintain link authority.

• Content. Capture all content from both sites for migration into new, combined site.

• Guiding our user. Ensure users feel that the site is addressing his or her needs, 

and by guiding to relevant content.
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HCP Examples

Symbicort

Why it Works
• Drug info 

consolidated 
in one section 
(“About 
Symbicort”)

• Info that’s not 
condition-
specific (ISI, 
Medication 
Guide, etc.) 
clearly 
displayed in 
top nav.
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HCP Examples

Spiriva

Why it Works

• Non 
condition-
specific info 
consolidated 
in top nav

• Sections are 
labeled 
clearly 
(“Safety,” 
“Dosing,”) –
not 
generically


